Feeling Mannen
& Gael for Men




Feeling & Gael

deliver

the best Fashion,

the best Beauty,

the best Home,

the best Food &

the best Travel

to their female readers

But now... It's all about him!
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Survey Feeling Mannen & Gael for Men

Issue: October 2008

Methodology: Pers-e-phone

Field: 16 October — 22 October 2008

Sample: N= 285

Recruitment: Read, glanced in or leafed through the

special for Men
Only women with partner




Profile readers
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Readers/ Partners

88% of the Feeling & Gael readers
have noticed the SPECIAL for MEN

70% of the Feeling & Gael readers
have also read the SPECIAL for MEN

71% of the female readers consider
the special as GOOD to VERY GOOD

45% of the male readers consider
the special as GOOD to VERY GOOD




Positive perception of magazine

» 73% declare the amount of pages is well defined
* 89% would like to see other specials to be published

* 71% will save the special or pass it on




Positive perception of magazine

Attractive layout and

30% 68%
look & feel
Good initiative of
) 31% 43% 8% 14%
Gael/Feeling
Useful information IR 56% 20% 12%

Interesting selection of
products and brands

9% 58% 19% 11%

Interesting redactional

' 8% 55% 26% 10%
articles

Answers to my

. 6% 46% 20% 19%
expectations

B | totally agree B | agree M Neither agree, nor disagree M | disagree M |totally disagree




Positive perception of magazine

85%

The advertisements are

0 9 0 0
adapted to the support 15% 70% 11% A%

50%

The ads in the special
give me ideas

M | totally agree M| agree M Neither agree, nor disagree M | disagree M | totally disagree




Feeling & Gael for Men

More information

Medialogue - n.v. Sanoma Magazines Belgium
Telecomlaan 5-7

1831 Diegem

tel.: +32 2 776 27 32

fax: +32 2 776 27 93
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