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Femininsight 

ÅContemporary women, daily life with a focus on 

beauty, fashion & food  

ÅField: February - May 2011 

ÅN = 3000 Belgian women 

Å15-75 years old 

ÅOnline Panel, by GFK 

 



On the agenda 

sheõs every woman 

sheõs a beauty consumer: skin care, hair care, make -
up and perfume 

sheõs different types with different needs 
Å Attitudes, values & interests  

Å Shopping behaviour 

Å Media behaviour, inspired & influential  

Å Marketing to women: advertising attitude  

Å é 



sheõs every woman 



Mother  
41% is responsible for 

bringing her children 

to school/ child care. 

47% does it together 

with her partner  

80% cannot 

imagine her 

life without 

family  

Friend  
71% calls friends/family  

 at least once  a week  

85% shares 

that it is 

important 

to have 

real 

friends 

Partner  
83% is convinced that  

it is important to have  

a stable relationship  

77% is in a 

relationship 

and 84% is 

satisfied with 

her partner  

Colleague 
71% believes that work 

gives her  

a place in society 




